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DISCLAIMER AND/OR LEGAL NOTICES: The information presented in 

this report represents the views of the publisher as of the date of 
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opinions based on new conditions. This report is for informational 

purposes only. The author and the publisher do not accept any 

responsibilities for any liabilities resulting from the use of this 

information. While every attempt has been made to verify the information 

provided here, the author and the publisher cannot assume any 

responsibility for errors, inaccuracies or omissions. Any similarities with 

people or facts are unintentional. 
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Introduction 
 

Everyone (including me) said Pinterest would explode...and it has. There 

are now over 300 million active monthly users and 2 billion searches 

carried out on Pinterest every month but it’s not just the stats that make 

this a marketer’s dream platform… 

It’s the changes Pinterest have made which directly benefit product 

creators, affiliate marketers, ecommerce store owners, coaches and 

consultants… 

You name it – this is marketing manna.  

And in The Pin Code I am going to show you exactly how to succeed in 

this incredible arena even if you’ve never pinned anything before. 

Pinterest works so well for marketers for two reasons: it is simple and it 

is flexible.  

The ongoing tweaks and changes they have made to the platform have 

only strengthened these aspects while opening up new ways for you to 

benefit from it. 

The good news?  

There are even more on the horizon. 

That’s because Pinterest views itself as uniquely suited to marketers – 

far more so than any other social media platform.  

In fact, it doesn’t even see itself as a social platform so much as a 

search and discovery engine like Google. A visual search engine. 
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Pinterest also feels that the fact its users are uniquely engaged with, and 

interested in, products makes it perfect for marketers. 

And they’re right! 

We’ll go on to discover how Promoted Pins and Rich Pins can help you 

drive billions of sales and how you can utilize them. 

But let’s start with the Pinterest basics that everyone needs to know and 

even if you think you have these down, it always helps to refresh your 

approach from the ground up. 

I have included much of the core course of the original bestselling Pin 

Code course in this one alongside a wealth of new material to help you 

get the most out of this extraordinary platform. 

Again, I would suggest you go through everything in the order it is set 

out for you, so you can build on those basics to incorporate what is new 

and different and therefore maximise your results. 

You will learn not only what’s working now on Pinterest but the long-term 

strategies that will ensure it provides a huge boost to your visibility, 

traffic and customers for months and years to come 

Let’s begin with the most important question… 
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What Does Pinterest Mean For 
Marketers? 
 

On Pinterest, people can opt to follow boards or subjects as well as 

individual pinners, leading them to objects or niches rather than the 

individuals promoting them.  

Couple this with the endless stream of ideas covered and you have a 

platform that is not only a rich hunting ground for product ideas but an 

excellent place to sell those products as well as ideas and services… 

Provided, of course, you do it right! 

And one fundamental cornerstone of getting it right is to know your 

target market as well as your potential market…as it turns out, it’s a very 

large market indeed. 

• There are approximately 300 million monthly active Pinterest users 

• Around 71% of users are female, 29% male 

• Nearly half of all women online are now Pinterest users 

• BUT 40% of new sign-ups are now male so that audience is 

growing rapidly 

• 1 out of 2 US millennials use Pinterest every month 

• The next biggest age group is 30 – 49 year olds 

• 34% of Pinterest users have at least some college education 

• 39% have an income of $75,000 and above 

• That figure rises to 50% when applied only to millennials 
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• All of which means these are well-educated, affluent people 

• More than 200 Billion Pinterest Pins have been created 

• 85% of Pinterest searches are mobile 

• Users like to access Pinterest while shopping, traveling or at work 

• The most popular times for pinning are late afternoon through the 

evening with 11pm peak pinning time 

• The average Pin is repinned 11 times 

• A Pin takes on average 3.5 months to reach 50% of its 

engagement which means it lives for around 7 months 

• 75% of all Pins represent brands and products and the same 

percentage of Pinterest users say they are happy about that 

• 93% of Pinners use Pinterest to plan purchases 

• Pinterest is the no. 1 shopping platform among millennials 

 

Focus on that last one for a moment.  

They are there to buy. 

Even better… 

Not only are there millions of Pinterest users but they are extremely 

active and interactive…and the Pins they create last for aeons in 

marketing terms. 

Imagine having a message out there that actually grows in impact and 

retains that impact for far longer than any Tweet, Facebook post or 

probably even the average blog post. 
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A highly visual message that can instantly draw your perfect customer in 

while conveying precisely what you want to say in very few words. 

A message that appeals to today’s time-poor, image-aware consumer in 

the most visceral way… 

Because Pinterest is all about feeling.  

It’s about aspiration.  

It’s showing people what they want before they even know they want it, 

satisfying their deepest desires, giving them benefits and features in one 

dazzling image… 

In short, fulfilling every ideal of great marketing quicker and easier than 

any expensive advertising campaign. 

“Twitter is mostly about what I’m doing; 

Facebook is about who I am; 

Pinterest is about who I want to be.” 
Daniel Maloney, CEO Tailwind 

Did I mention that Pinterest is free?  

And while it might be free, but it’s a place where people love to spend 

money.  

Just take a look at these stats: 

• 93% of Pinners Shopped Online in the Past Six Months 
• 88% of people purchase what they pin 
• 83% of Pinterest users would rather follow a brand than a celebrity 
• 80% of Pins are re-pins 
• 67% of content pinned on Pinterest is from a business website 

https://www.tailwindapp.com/
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• 52% of Pinterest users consult it before making a purchase in 
store 

• 47% of US online shoppers bought something as a result of a 
Pinterest recommendation 

Meaning that getting your Pins out there and re-pinned is a proven way 

to skyrocket your sales and leads, especially if you bear in mind that 

aspirational aspect and feed it as you pin. 

Now take a look at this chart of social to sale purchases: 
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In terms of sales, Pinterest is way ahead of Facebook and LinkedIn in 

those top three categories and closing the gap when it comes to Fashion 

& Beauty.  

When you think that Pinterest is still growing and currently has far fewer 

users than Facebook, you begin to see not only its enormous potential 

but its significance as a sales platform. 

This significance grows when you learn that Pinterest users actually 

spend more on average per sale than Facebook users.  

According to Shopify: 

“The average order value of sales coming from 
Pinterest is $50 – higher than any other major social 

platform. 

Pinterest is the #2 overall source of all social media 
traffic to Shopify stores. 

2M people pin product Pins per day. That’s 20x more 
than there are daily shoppers at the Mall of America. 

93% of Pinterest users use the platform to plan 
purchases. 

Orders from Pinterest on mobile devices has 
increased by 140% in the last two years.”  

 

So, those highly engaged, interactive Pinterest users are happy to spend 

significant amounts of money as well as pinning pretty pictures. 

There’s a good reason for that – people are on Pinterest to buy whereas 

on Facebook they are there for the conversation.  
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Not only that, Pinterest users are still predominantly female and 

according to Comscore: 

“Women on Pinterest are 30% more likely to shop or buy online 
than the average woman, and Pinterest users spend nearly two 

times the norm,” 

 

Best of all for marketers like you, Pinterest has not only recognized this 

desire to buy on its platform but is positively encouraging it, introducing 

all manner of tools for sellers to use including Promoted Pins. 

So…you get instant impact from your highly visual Pins coupled with a 

long half life for them. The half life of a Pin is, on average, 3.5 months. 

That is the length of time it takes to get 50% of its engagement. 

This is 1,680 times longer than Facebook which means that the minimal 

time investment you make in a Pin will last a lot longer than anything you 

post on Facebook! 

You also have a platform full of eager buyers…and the people behind it 

are only too happy to encourage these buyers, innovating all the time to 

make theirs an even more powerful marketplace. 

Some of those ongoing innovations include Story and Video Pins, the 

addition of a Buy (or now Add To Cart) button and the complete roll-out 

of the Promoted Pins program as well as a redesign that encourages 

more a more global appeal and therefore a wider customer base for you. 
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You will learn more about these in this course and how to utilize them to 

your benefit. 

To set it up is one-click easy. To pin and keep pinning is even easier.  

Now all you need is the right strategy to make the most of this 

marketer’s paradise and you, too, can be reaping the rewards in terms of 

huge boosts in traffic and sales from Pinterest. 

Luckily for you, that’s what you’re going to get here… 
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Get Set Up On Pinterest 
 

One reason Pinterest is so popular is that it is so easy to use and this 

ease extends to setting up a Pinterest account.  Here’s how I do it so 

that it serves me best as a marketer: 

Sign up for a Pinterest Business account (or convert your personal 

account if you already have one). This means you join the 500,000 

businesses already on Pinterest and get the added free perks that 

include: 

• Pinterest Analytics 

• Rich Pins 

• Free Training Material 

• New Tools as they are released 

• Use of Business Name (instead of the usual first name, 

last name etc on your account) 

To sign up for a Pinterest business account, simply enter your details at 

www.pinterest.com and hit that sign up button – I prefer to do it that way 

rather than sign up through Facebook as I can then decide which email I 

want to use with that particular account. 

You can have multiple Pinterest accounts – business and personal – but 

if an account has any commercial intent or engages in commercial 

practices then you must make sure it is a business one.  

  

http://www.pinterest.com/
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Pinterest’s Terms of Service for business accounts are here: 

https://business.pinterest.com/en-gb/business-terms-service 

 

Once you’ve hit sign up, you’re taken to the next screen where you can 

ignore the part about filling in your name etc and instead hit ‘continue as 

a business’: 

 

https://business.pinterest.com/en-gb/business-terms-service
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On the next screen, fill in the relevant details and select your ‘business 

type’ from the drop-down menu.  

The choices are: 

• Professional 

• Public figure 

• Media 

• Brand 

• Retailer 

• Online marketplace (such as Amazon, Etsy etc) 

• Local business 

• Institution/non-profit  

• Other 

Don’t worry too much about this as you can always edit your business 

type later.  

Do fill in your site if you have one already set up – I prefer to have my 

niche site ready to act as a hub before I start setting up relevant social 

media accounts. 
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Pinterest then takes you via a wait screen to a page where you begin to 

build your custom home feed by choosing the topics you want to follow: 
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It’s a good idea to read the next chapter before you do this which is all 

about pinning down those Pinterest users and their interests so that you 

maximise this as a marketing platform for you and your business. 

Again, don’t stress too much about it as you can always follow more 

interests later on.  Pinterest will then ask you who you want to follow and 

if you want to search for friends already on there.  

If you already have a following for the site or business you want to 

promote on Pinterest and a separate Facebook or Twitter presence for it 

then by all means do this now or skip it until you’re ready.  

What you don’t want to do is just add random people or a general list as 

the art of success on Pinterest lies in making your marketing efforts as 

targeted and focused as possible.  

Your next step is to choose whether or not to download the Pinterest 

button for your site (a good option although there are others that I will tell 

you about later in this course) and to add an image and description in 

your account settings.  

When choosing an image, it’s a good idea to select one that’s congruent 

with the same image you use for that particular niche on other social 

media sites so that you gain from that instant brand recognition.  

Your description should contain your most important keywords but 

above all it should be enticing and tell people what you’ll be pinning so 

they know why they should follow you and your boards as well as 

conveying the benefits you offer through your site or company.  

It all comes down to the essential WIIFM – what’s in it for me – factor 

that drives all good marketing messages. 
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Remember – don’t sweat this too much as you can always go back and 

refine it later but get something up there and you’re almost done.  

I say ‘almost’ because one of the most important things you need to do 

now is to confirm or verify your site so that you get access to Pinterest 

analytics as well as creating increased trust and authority.  

Once your site is verified, people will see your logo on anything you pin 

which will also increase your brand recognition. You’ll be able to grow 

your brand on Pinterest faster and get more leads and sales in the 

process. 

 To confirm your site, go to your Account settings by either clicking the 

gear menu under your profile image or directly at: 

https://www.pinterest.com/settings/ 

You then click the button next to your website to begin the verification 

process. Pinterest suggests you either confirm your site using a meta 

tag or HTML file and you can find the instructions on how they want you 

to do that here: 

https://help.pinterest.com/en/articles/confirm-your-website 

For Wordpress users, there is a simpler and quicker way. All you have to 

do is upload the free Pinterest Verify plugin which you can find by 

navigating through your site dashboard to Plugins -> Add New and then 

searching for Pinterest Verify.  

  

https://www.pinterest.com/settings/
https://help.pinterest.com/en/articles/confirm-your-website
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If you are in any doubt, it’s this one: 

https://en-gb.wordpress.org/plugins/pinterest-verify/ 

The plugin adds the meta tag you need without any uploading on your 

part. Whichever route you follow, once your meta tag or HTML is in 

place or uploaded, you simply need to go back to Pinterest, click on 

finish and your site will usually be confirmed within minutes. 

You are now able to access those vital Pinterest analytics which means 

you can see not only your reach but which of your Pins are proving most 

successful in terms of engagement and re-pins.  

To give you an idea, below you’ll find a screenshot taken from a new 

Pinterest account I set up which was only a few days old at the time I 

took this.  

With Pinterest, you want to build slowly but consistently.  You can see 

that although I am following my ‘slow but consistent’ policy, the impact is 

more or less immediate as is growth in numbers of impressions and 

viewers.  

As this is only a few days old, the ‘monthly engaged’ figure is, of course, 

low but I expect it to look  a lot healthier in just a month or two as I do 

exactly what I am teaching you here: 

https://en-gb.wordpress.org/plugins/pinterest-verify/
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As well as the information above, I can see my top Pins for engagement. 

If I then click on Your Pinterest Profile in my analytics I can see my 

impressions, re-pins and clicks.  

My all-time most successful Pin on this new account is a Rich Pin and 

several other Rich Pins are high up on my stats, proving how they can 

really boost engagement. 

These analytics give me invaluable information on what Pins are working 

best and also how I can tweak what I pin to get even more engagement, 

essentially repeating what works and trying to improve what is working 

less well.  

It’s important once you’ve seen what are your top Pins to then re-pin 

them to new boards to increase engagement even more.  
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Pinterest has recently changed the way that repins are counted so that 

the figures you see now are summed. This means that every individual 

share of a Pin is counted in the total displayed which explains why some 

people have seen figures for individual Pins suddenly shoot up. 

Like all social media platforms, Pinterest wants you to share great 

content and is essentially rewarding you for making your Pins as enticing 

as possible so that people repin them.  

Of course, this means even more exposure for you and your business so 

follow the best practices I teach you here and aim for as many repins as 

possible. 

To help create those irresistible Pins, I need to know what my target 

audience wants. By clicking on the Audience tab in my analytics I get 

much more precise information about the demographics of the people 

who see and act on my Pins, including their country, language, 

engagement trends and gender.  

This is absolutely invaluable when it comes to marketing to these 

people. Here’s a recent screenshot and you can see how that audience 

has grown healthily: 
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Even better, I can also click on the Interests tab and see the information 

which Pinterest handily provides in clickable and expandable form.  

This means I can go as deep as I wish into this particular audience, their 

desires, needs and what appeals to them most in image form as well as 

niche content. I can also export all my analytics for future reference. 

 

Take a look at those categories and bear them in mind as you carry on 

to the next chapter where you will discover how to start focusing and 

targeting for maximum Pinterest payback… 
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Pin Down Those Users & Their Interests 
 

As ever when it comes to successful marketing, you have to know your 

audience. In the past, people have dismissed Pinterest as a site for 

bored yummy mummies pinning pretty pictures of the latest recipes or 

ways to re-decorate their home.  

While it is true that the majority of Pinterest users are still female, men 

are now Pinterest’s fastest growing demographic. In fact, a third of all 

sign-ups are now men.  So why are more men pinning and re-pinning?  

One reason is that more users than ever are international. Pinterest has 

revealed that over half its user base now comes from countries outside 

the US.  In India, Korea and Japan, the breakdown of female to male 

users is roughly 50-50.  

Pinterest recently carried out a design overhaul of its mobile app to 

appeal to that global user base, achieving a cleaner design that loads 

lightning fast and is universally readable in 31 languages: 



 

Amanda Craven  www.TrustyMarketer.com 24 

THE PIN CODE 4.0 

 

For marketers, this opens up new opportunities to target local 

audiences. If you have a product or service that appeals to a particular 

country or local market or is in another language, now is the time to set 

up your boards so that they appeal to that market. 

While the categories that are traditionally most popular on Pinterest have 

remained largely the same – and unsurprisingly, are both female 

dominated and highly visual – there are others that break through all the 

time.  

And the great thing is that you can gain a good following on Pinterest in 

almost any category so long as you follow the rules I set out for you later 

in this course.  

Gaining a good following along with good engagement means that you 

will get tons more traffic to your site and therefore, inevitably, more leads 

and sales. 
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First, let’s take a look at those popular categories: 

Most pinned categories: 

• Food & Drink 
• DIY & Crafts 
• Home Décor 
• Holidays & Events 

 

Most browsed categories: 

• Food & Drink 

• DIY & Crafts 

• Home Décor 

• Their home feed 

According to a recent study by the University of Minnesota and Georgia 

Tech, the most popular topics on Pinterest for women are: 

• Food & Drink 

• Crafts 

• Home decor 

• Women’s fashion 

Male Pinterest users pin more content about: 

• Photography 

• Art 

• Design 

• Home decor 

 

 



 

Amanda Craven  www.TrustyMarketer.com 26 

THE PIN CODE 4.0 

 

For both men and women, the most popular category is Food & Drink, all 

of which corresponds to those most popular categories I mentioned 

earlier as well as to the interests of my new followers if you glance back 

at the screenshot in the previous chapter. 

But there are plenty of other categories, as you can see from the list of 

the current categories below: 

  
 Popular 
 Everything 
 Gifts 
 Videos 
 Animals & Pets 
 Architecture 
 Art 
 Cars & Motorcycles 
 Celebrations & Events 
 Celebrities 
 Design 
 Education 
 Film, Music & Books 
 Food & Drink 
 Gardening 
 Geek 
 Hair & Beauty 

Health & Fitness 

  
 History 
 Hobbies & Crafts 
 Home Decor 
 Humour 
 Illustrations & Posters 
 Kids & Parenting 
 Men's Fashion 
 Outdoors 
 Photography 
 Products 
 Quotes 
 Science & Nature 
 Sports 
 Tattoos 
 Technology 
 Travel 
 Weddings 
 Women's Fashion 

 

 

 

Within those 32 broad and 6 specific categories, there are any number 

of ‘related’ interests that Pinterest helpfully serves up to its users when 

they look at a main category page.  

 

 

https://uk.pinterest.com/categories/popular/
https://uk.pinterest.com/categories/everything/
https://uk.pinterest.com/categories/gifts/
https://uk.pinterest.com/categories/videos/
https://uk.pinterest.com/categories/animals/
https://uk.pinterest.com/categories/architecture/
https://uk.pinterest.com/categories/art/
https://uk.pinterest.com/categories/cars_motorcycles/
https://uk.pinterest.com/categories/holidays_events/
https://uk.pinterest.com/categories/celebrities/
https://uk.pinterest.com/categories/design/
https://uk.pinterest.com/categories/education/
https://uk.pinterest.com/categories/film_music_books/
https://uk.pinterest.com/categories/food_drink/
https://uk.pinterest.com/categories/gardening/
https://uk.pinterest.com/categories/geek/
https://uk.pinterest.com/categories/hair_beauty/
https://uk.pinterest.com/categories/health_fitness/
https://uk.pinterest.com/categories/history/
https://uk.pinterest.com/categories/diy_crafts/
https://uk.pinterest.com/categories/home_decor/
https://uk.pinterest.com/categories/humor/
https://uk.pinterest.com/categories/illustrations_posters/
https://uk.pinterest.com/categories/kids/
https://uk.pinterest.com/categories/mens_fashion/
https://uk.pinterest.com/categories/outdoors/
https://uk.pinterest.com/categories/photography/
https://uk.pinterest.com/categories/products/
https://uk.pinterest.com/categories/quotes/
https://uk.pinterest.com/categories/science_nature/
https://uk.pinterest.com/categories/sports/
https://uk.pinterest.com/categories/tattoos/
https://uk.pinterest.com/categories/technology/
https://uk.pinterest.com/categories/travel/
https://uk.pinterest.com/categories/weddings/
https://uk.pinterest.com/categories/womens_fashion/
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Interests are collections of Pins about a specific niche topic and it is 

these you need to follow if your business or niche does not fit into one of 

those broad categories.  

Now, before you start telling me that your niche has nothing to do with 

Food & Drink nor does mine – but I found a way to include it. The art of 

success in Pinterest lies in finding sub-niches to your main niche and 

ensuring those correspond with what is most popular. 

If, therefore, your niche is DIY then you should set up a first five or so 

boards that cover not just your main niche topic but related sub-niche 

topics such as gorgeous paints & wallcoverings, tools that make the job 

easier, what to wear when carrying out DIY, DIY projects for kids and 

snacks, smoothies & juices to give you the energy to complete the job 

well. 

See what I did there?  

I included three of the most popular topics on Pinterest while still 

applying them to the DIY niche: fashion, kids and food & drink (as well 

as home décor with which the DIY niche overlaps).  

They also fulfil the other crucial factor in creating a successful Pinterest 

account which is to offer great value to your followers. 

For every promotional-type Pin, I include maybe 20 that simply offer a 

gorgeous image along with a link to great information on both my own 

sites and other sites.  
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To learn more about how and why people use Pinterest differently to 

other social media sites, watch the first video I created for you which you 

can find in your Member’s Area. 

Once you have done that, watch the second video to understand how to 

precisely target your audience and what that means for you as a 

marketer. 
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Creating Perfect Pins 
 

On Pinterest, it’s vital that you not only re-pin but that you create your 

own, original Pins. Before you do so, you should consider what result 

you want to gain from that Pin. 

Is this Pin to build your brand? 

To display a product to entice buyers? 

To persuade people to visit your site and sign up? 

To position you as an expert and authority in your field so that people 

buy your services? 

Think about this and think about the action you want people to take. If 

you want them to click through and visit your site, page or post then tell 

them to do so.  

One secret to success on Pinterest is to make sure you create your own 

unique Pins. That way you can not only brand yourself and your sites 

and create a far wider reach but you will also stand out from the same 

old Pins that are seen all the time. 

To upload your own Pins, simply click on the empty rectangle on your 

chosen board that says: ‘Add a Pin’ and then select ‘your device.’ You 

can then navigate to your chosen image and add it to your board. To see 

me do this, take a look at the Creating A Pin video in your member’s 

area. 
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Pins that contain a clear call to action in their description along with a 

URL are far more effective and Rich Pins make this even easier to 

achieve. 

Rich Pins are Pins that contain more information on the Pin itself than 

the average Pin. There are 4 types of Rich Pin: 

• App 

• Recipe 

• Article 

• Product 

You have to apply to get Rich Pins and you can only do this if you have 

a Business account. I think that Rich Pins are invaluable to marketers in 

all areas of marketing and here’s a rundown of what each Rich Pin does 

so you can see the possibilities: 

App Pins – Have an Install button so people can download your app 

without ever having to leave Pinterest (for now this is iOS only but 

Pinterest are ever innovating and adding to their offering) 

Article Pins – Have a headline, author and story description which 

means they are more effective in driving traffic to your blog where you 

can include affiliate links/product links in your articles as well as building 

your authority and brand 

Product Pins – Are probably most exciting for marketers as they include 

real time pricing, availability and where to buy. You can also take 

advantage of the feature that alerts Pinners when the price falls by more 

than 10% as you can run sales to create a rush of interest. 
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Recipe Pins – To my mind are also incredibly useful for both affiliates 

and product creators in multiple niches including food & drink, weight 

loss, fitness, anti-ageing etc as you can include ingredients, cooking 

times and recipe info which is especially compelling to the avid followers 

of these niches. 

To apply for Rich Pins, you need to first set up the correct Rich Pin meta 

tags on your site and then apply via the Rich Pin validator to have them 

enabled. This is less complex than it sounds and well worth the (small) 

effort involved. 

As each Rich Pin requires different meta tags, it’s best to go through the 

clear steps laid out here by Pinterest: 

https://developers.pinterest.com/rich_pins_overview/ 

 

  

https://developers.pinterest.com/rich_pins_overview/
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Shop The Look Pins 
 

Pinterest replaced its old Buyable Pins with Product Pins but have also 

introduced Shop The Look Pins which are mainly geared towards 

fashion and home décor brands. 

On Shop The Look Pins people can click on the visible white dots to see 

more pictures: 

  

People can then click through to your site to buy the products they have 

seen. For more about Shop The Look Pins go here: 

https://business.pinterest.com/en-gb/shop-the-look-pins 

 

 

  

https://business.pinterest.com/en-gb/shop-the-look-pins
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Promoted Pins 
 

Promoted Pins have been around for a while now but were only 

available to US users at first.  

Now Pinterest have rolled out the program and have enabled Audience 

Targeting which makes Promoted Pins a serious contender alongside 

Facebook and Twitter when it comes to paid advertising. You can also 

take advantage of Keyword and Interest based targeting for optimum 

results. 

For more about targeting, go here: 

https://business.pinterest.com/en-gb/pinterest-ad-targeting-capabilities 

So what are Promoted Pins? To quote Pinterest: 

“Promoted Pins are regular Pins that you can pay for 
so that more of your desired audience sees them in 
relevant search results, category feeds and home 

feed.” 

 

There are a few important things to note when it comes to Promoted 
Pins: 

• You must have a business account to use them 
 

• You can only promote Pins from your profile 
 

• Choosing the right Pins to promote is vital to your success! 
 

Of course you always want your Pins to succeed by appealing to people 

and attracting a lot of repins but when it comes to Promoted Pins you 

https://business.pinterest.com/en-gb/pinterest-ad-targeting-capabilities
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need to make extra sure you use the right images and preferably those 

that elicit an emotional response. 

Why emotional? Because that’s how we buy.  

Apart from following the optimization guidelines in this course, you 

therefore need to make sure you have filled out your Target Audience 

worksheet and know exactly how to push the right emotional buttons for 

your market. 

In the same way, you need to use the right keywords with your 

Promoted Pins because they are searchable. Pinterest recommend that 

you add 20-30 to each Pin to make sure they show up in the right place. 

Before you do any of that, however, you need to decide the objective of 

your campaign.  

Pinterest offers three: 

Awareness 

Consideration 

Sales 

If you want to drive more traffic to your sites then you want to run a 

consideration campaign whereas if you want to boost your sales, go for 

the sales option.  

To set up a Promoted Pins campaign, first hover over the Ads tab in the 

top LH corner of your Pinterest home page and click on Create Ad from 

the drop down. 
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That takes you to this screen where you can not only begin to set up 

your ad campaign but also get the Pinterest tag which you will need to 

run ads: 

 

 

 

Click on Continue at the bottom of that page and you will then be taken 

to a page where you can begin setting up your Targeting. This is where 

knowing your Target Audience and the keywords you want to use will 

come in very handy – you will learn more about both in the videos and 

other downloadable PDFs in this course: 
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You want to fill it out with a memorable ad group name that you will 

recognize and set your daily budget. It’s wise to start small and scale up 

if your Pin performs well.  

You want to strike a balance between targeting and narrowing your 

audience sufficiently that they will highly interested in your Pin without 

excluding potential customers. 

At the bottom of this page, Pinterest shows you the Pins you can 

promote.  

For sales campaigns, you may want to choose an existing Pin that is 

performing well and for consideration campaigns you will probably want 

to create a new Pin. 

Choosing the right keywords will help your Pin show up in the right 

places on Pinterest to the right target audience – who will then be more 

inclined to interact with your Pin in the way you intend. 

When it comes to setting your maximum CPC bid, remember that this is 

the maximum you will pay and it will often be lower. Pinterest will show 

you a suggested range but you can always bid below that and increase it 

if necessary after running your ad for a day or two. 

If you click on the Create An Audience tab this is where it gets really 

interesting.  

You are presented with these options: 
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This is how the various options look: 
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These options mean you can now serve up your ads in the form of 

promoted Pins to people who have already interacted with you in some 

way.  

They have been on your site or are on your list already and are therefore 

warm leads… 

Which means they are far more likely to respond and buy because they 

already know, like and trust you! 

You can upload your existing customer or subscriber list or create a new 

one but bear in mind you must do that before you can create a Lookalike 

audience. 

To create a website visitor list you will need to install a conversion pixel 

on your site which you can get here: 

https://ads.pinterest.com/conversion_tag/create/ 

 

 

https://ads.pinterest.com/conversion_tag/create/


 

Amanda Craven  www.TrustyMarketer.com 41 

THE PIN CODE 4.0 

Pinterest also requires you to let your visitors and existing subscribers 

know that you are using their information either with a notice on your site 

or via an email: 

“You must give notice to everyone on your 
customer lists letting them know how you’re using 
and sharing their information with third parties for 

targeted advertising.”  

 

It’s most powerful to combine a target audience with the other targeting 

options such as keywords for maximum results. 

It’s very important to track and analyse your results and adjust your bid 

and your Pin accordingly. You should split test and try different 

headlines, calls to action and images on your Pins as well as the 

elements on your landing page. 

Pinterest provides analytics in your Ad Manager and also provides 

helpful videos on all the steps outlined above here: 

https://business.pinterest.com/en-gb/blog/7-steps-to-launching-your-ad-

campaigns-on-pinterest 

Your final step is to set your payment information and then submit your 

ad.  

It’s important to make sure everything is as you want it to be before you 

submit although you can edit certain details of your campaign, including 

spend and end date or pause it at any time. 

  

 

 

Now watch the  

https://business.pinterest.com/en-gb/blog/7-steps-to-launching-your-ad-campaigns-on-pinterest
https://business.pinterest.com/en-gb/blog/7-steps-to-launching-your-ad-campaigns-on-pinterest
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Now watch the rest of the videos I created for you in your Members Area 

to learn how to create and optimize your Pins to drive traffic, get 

followers and sell more of your stuff on Pinterest. 
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The Optimal Words To Use In Your 
Descriptions 
 

You learned in your video training how to optimize your Pins but I want 

to add a little more here that is easier to view on the page. 

Recent research on more than 2.9 M Pins and 989,000 Pinners revealed 

the words that are most common and identifiable for Pinterest users. 

This means these are the words that resonate best with them. 

If you can work these words into your Pinterest descriptions in a way 

that does not disturb the flow or jar with the reader then you stand a 

higher chance of getting Pinterest users to engage.  

Don’t, however, do this at the expense of conveying the aspirational and 

actionable content that is vital for Pinterest success. 

You can see a chart of these words on the next page… 



 

Amanda Craven  www.TrustyMarketer.com 44 

THE PIN CODE 4.0 
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Monetizing Your Pins 
 

Ah…the juicy bit. Except that everything that has gone before this 

section is also about monetizing your efforts on Pinterest because this is 

a place where having the right strategy and sticking to it consistently pay 

off big time. 

Pinterest lifted its ban on affiliate links a while back which means you 

can use them with your Pins as long as your affiliate program permits it.  

They did so because they now have more robust anti-spamming 

measures in place which help keep Pinterest the beautiful, value-packed 

place it is intended to be… 

And which makes it an even better arena for you as a marketer! 

To use an affiliate link with a Pin, first pin it and then hit Edit on the Pin 

to simply replace the provided URL with your affiliate link.  

WARNING: do not use something like bitly to shorten it. You must 

provide the full URL or it will interfere with the tracking and also abide by 

FTC guidelines and disclose any affiliate connection – I simply add the 

words ‘aff link’ or ‘affiliate’ in my description. 

It is wise to sprinkle affiliate links among Pins that simply provide value 

and to ensure that they are highly relevant to the board on which you are 

pinning. 

You can now also promote Amazon products on Pinterest provided you 

follow some simple rules. 
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1. You need to have an approved Amazon Associates account 

and a Pinterest business account. 

 

2. You have to add your Pinterest business account link in your 

Amazon Associates website list. In Amazon Associates 

central, go to Account Settings > Edit Your Website And 

Mobile App List > Add 

 
3. You then have to follow the particular Terms and Conditions 

listed below to promote Amazon products on Pinterest. Do 

make sure you adhere to these or both Pinterest and 

Amazon may well ban your accounts: 

 
 The account where you pin the products must be 

owned by you 
 

 Avoid saving duplicate items 
 

 Do not compel or pay for repins 
 

 Do not use hashtags in the descriptions 
 

 If you must use short URLs, obtain them from Amazon 
SiteStripe 

 
 The pin description should be true and accurate to the 

best of your knowledge 
 

 Don’t use any form of redirect which may confuse 
users  
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 You are free to tell your audience that you will earn a 
commission if they buy using your link. But, you must 
not coerce them into using your link for the sole 
purpose of supporting you or your business 
 

 Do not persuade your friends and family members to 
buy using your links 

 
 Do not solicit for comments or any other user-

generated content 
 

 Abide by all other Pinterest and Amazon associates 
policies 

 

Another method I use which I used to use as a workaround but has 

since become my preferred affiliate promotion method on Pinterest is to 

link to a landing page, blog post or article on my site where I provide a 

review, tutorial or other valuable content related to the product I am 

promoting. 

I then use textual affiliate links (I find these work best) to send potential 

customers to the relevant product page and that can be for anything, not 

just Amazon products. 

The beauty of this is that I also get a chance to capture subscribers for 

my list and to retain those subscribers so that I can continue to promote 

to them rather than lose them after one possible sale. 
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For other affiliate programs, check the guidelines before you pin and 

also remember that you can promote Pins with affiliate links for even 

better results. 
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Be Authentic 
 

My regular students will know that I firmly believe that the more open 

and human you are in your marketing, the more it resonates with your 

audience and this is especially true on Pinterest.  

This is an audience that seeks out authenticity, responds to the beautiful 

and useful and reacts badly if your Pins do not link to what they promise 

or you over-indulge in salesy practices. 

Pinterest has been known to limit accounts where the owner is 

considered to have been ‘over-commenting’ and does not encourage the 

contests so many Pinterest pundits suggest you try.  

It’s a fairly young site and a rapidly evolving one trying to strike the right 

balance between what it offers business users and personal Pinners. 

I believe it is striking a good balance and, while I counsel you go slow 

and steady while Pinning and building your boards, this does not mean 

that results are similarly slow.  

Just one Pin that goes viral or attracts a large number of re-pins will 

show you how quickly Pinterest users catch on and spread something 

they like. More than that, they are happy to buy what they like as you’ve 

already seen from the statistics. 

The best way to get them to buy (or sign up) is to make sure you have 

targeted the right audience and then give them what they want. What 

you have to remember is that your audience are not necessarily on  
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Pinterest to buy – rather they are there to dream, research and be 

inspired. 

If you can feed those dreams, provide the answers they are seeking and 

inspire them with your compelling Pins, then that browsing will turn into 

buying or subscribing. 

If you can tease them or teach them something through tutorial Pins 

then you will have people clicking through to learn more and/or to buy 

and subscribe. 

You learned in the previous section how to create those perfect, 

compelling Pins. But what do you do once you’ve captured attention and 

got people liking, re-pinning and following?  

You learn the secrets of the Pinterest Superstars to supercharge your 

Pinterest results by downloading the PDF and using the tips in it to really 

supercharge your results! 
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Conclusion 
 

Pinterest is, above all, a community. It’s a place where, if you are 

consistent in your Pinning as well as your interaction, you can reap rich 

rewards. 

It’s also a place where your personality really counts – or at least, the 

persona you adopt for your niche – and where taking the time to choose, 

create and re-pin the perfect images for your target audience will pay off 

big time.  

Don’t be afraid to reach out to those influencers within your niche and 

also those people who consistently pin brilliantly within it. You will find 

that your progress on Pinterest can be astonishingly fast if you follow 

what you’ve learned here to engage and gain engagement. 

Remember that it’s not the amount of followers you have on Pinterest 

that matters so much as the shares and re-pins of your Pins. This is a 

site like no other and it’s about the quality of the stuff you put out there. 

Inspire, compel, convince and help people make decisions and you will 

have provided the necessary value to be a Pinterest superstar in your 

own right. 

Ensure that people click through to your sites to buy and/or subscribe 

and you will also be profiting from a platform which is growing at an 

astonishing rate and which will surpass ever other social media site or 

search engine in terms of ROI for a marketer like you. 
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I’ve loved having you along for this course and hope you have enjoyed it 

as much as I have enjoyed pouring all my best Pinterest tips and 

strategies into it.  

Now go and put all you have learned here into action. I look forward to 

hearing about your Pinterest successes! 

 

Amanda Craven x 
www.TrustyMarketer.com 
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Join The Tribe! 

 

For tons of free resources, tips and training go to my site, Trusty 

Marketer, where you can sign up to get my free weekly newsletter – 

Weekend Takeaways: 

 

www.TrustyMarketer.com 
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